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Welcome to The World 100 Reputation Network conference 2015! We are 

delighted that you, the experts, have travelled the globe to participate in the 

6th World 100 annual conference. 

Testament to the relevance of this conference is the calibre of our contributors, 

including Professor Dame Nancy Rothwell, President and Vice-Chancellor  

of The University of Manchester, and Professor Er Meng Hwa, Vice President  

of International Affairs at Nanyang Technological University. All of our speakers 

are here to share their expert approaches to destination marketing, which  

are as innovative as they are inspirational. 

We hope that you will be inspired by the beautiful surroundings in which  

you find yourselves. What better setting for an event focused on 'The Power  

of Place' than The University of Sydney, Australia’s first university, set in one  

of the world’s great cities?

Though the location of this event changes, the purpose remains the same:  

an opportunity for senior figures from the best universities in the world to 

discuss, debate, and develop new approaches to reputation management.

This year, our delegates represent over thirty world-class institutions from  

15 countries, and all of them are united by their commitment to the pursuit  

of a global reputation for excellence. Together, we will discuss and explore  

the extent to which place impacts reputational issues. Your expertise,  

be it communications, marketing, leadership, or strategy, will enrich these 

discussions, and will help those in charge of their university’s reputation  

to understand it and better amplify it, so we encourage you to network,  

to share, and to get involved! 

We know that you will enjoy the conference social activities, which have been 

designed to give you the opportunity to network while experiencing all that  

this fabulous place has to offer. One of the highlights will be the gala dinner 

hosted by The University of Sydney; we will watch the sun set over the sails  

of Sydney Opera House while sampling the gastronomic delights of one of  

the city’s best restaurants.

As ever, we look forward to hearing your views, views which help to shape  

The World 100 Reputation Network and without which we would not be here.

Welcome
from the Chair and Director 

mark Sudbury
Chair, The World 100 reputation network
director of Communications and Marketing, UCl

louiSe SimpSon
director, The World 100 reputation network
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The World 100 Reputation Network is a group of the world’s most prestigious 

universities undertaking research that enhances reputation management, 

international relations, and strategy.

The Network connects senior directors responsible for reputation in  

world-class institutions, and remains the only professional network for directors 

of communications, marketing, and international in world-class institutions. 

Although global in outlook, the Network offers its members the opportunity  

to become part of a ‘local’ community existing to share good practice,  

transfer knowledge, and overcome common challenges.

Now comprising 45 world-class institutions from all continents, the W100’s 

international diversity is one of the reasons members find the Network  

so valuable.

Our members actively contribute to the development of the Network by 

hosting and participating in W100 events. All our events, whether it be an 

international conference or an exclusive study tour, enable members to 

exchange innovative perspectives on reputation and global brand building.

Equally important is the research undertaken by our members. The Network 

engages in an annual research project that pushes forward the boundaries  

of knowledge around reputation and provides a robust evidence base for 

future strategy and operational planning.

Please refer to the membership brochure included in your conference  

pack to learn more about the W100 Network.

About The World 100  
Reputation Network

To become a member or to find out more about membership, please contact:

Jennifer Vance, Communications and Events Manager

info@theworld100.com

Become a World 100 Member

lEE doylE
director of Communications  
Policy and administration
University of Michigan

Ulla gjørling
international director
aarhus University
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director of Communications  
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loUiSE SiMPSon
director 
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lara Mckay
Executive director of Marketing  
and Communications
The University of Melbourne 

andrEa farqUhar
assistant vice-President of 
Public and government relations
McMaster University
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World 100 MEMbErS
R   aarhus University, denmark   
R   University of aberdeen, Uk   
D   University of adelaide, australia
R   University of alberta, Canada 
D   australian national University, australia
R   Universitat autònoma de barcelona, Spain 
R   University of Cambridge, Uk  
D   University of Cape Town, South africa   
R   Cardiff University, Uk 
D   University of Chicago, USa
R   University of Copenhagen, denmark 
R   University College dublin (UCd), ireland 
R   The University of Edinburgh, Uk  
R   University of glasgow, Uk
R   University of groningen, The netherlands 
R   University of helsinki, finland 
D   City University of hong kong, hong kong
D   The University of hong kong, hong kong
R   keio University, japan
D   king’s College london, Uk
R   korea University, korea  
R   kyushu University, japan 
R   london School of Economic and Political Science (lSE), Uk
R   UCl, Uk
R   lund University, Sweden
D   Universidad autónoma de Madrid, Spain
R   University of Malaya, Malaysia 
R   The University of Manchester, Uk
R   McMaster University, Canada 
R   The University of Melbourne, australia
D   University of Michigan, USa
D   Monash University, australia
D   University of new South Wales, australia 
R   University of Padova, italy
R   queen Mary University of london, Uk  
R   University of Sheffield, Uk
R   University of Southampton, Uk
D   The University of Sydney, australia   
D   University of Toronto, Canada  
R   Utrecht University, The netherlands
R   The University of Warwick, Uk
D   University of Waterloo, Canada
D   University of Western australia, australia
D   University of Western ontario, Canada  
R   University of york, Uk

R   = Research Level Member 
D   = Discover Member



In creating the first university in Australia in 1850, the University’s founders recognised 
the power of education to change society, and we have been challenging tradition 
since our beginnings more than 160 years ago. The University of Sydney was one  
of the first universities in the world to admit students solely on academic merit, and  
to open its doors to women on the same basis as men. 

Today, our community comprises more than 50,000 students (10,000 of whom  
are international), more than 3,000 academic staff, and a global network of over  
300,000 alumni. 

Belief in the transformative power of education, combined with a commitment to 
fostering greater knowledge and understanding of the world, remains at the very  
core of The University of Sydney even today. 

We are also one of the world’s leading comprehensive research and teaching 
universities, consistently ranked in the world's top 1% of universities. We are ranked  
in the top 50 engineering and technology universities in the world and are regularly 
ranked in the world’s top 25 universities for humanities and social sciences by the  
Times Higher Education. Sydney Medical School is one of the highest ranked medical 
schools in the Asia-Pacific region, and the Business School’s Master of Management 
programme was ranked number one in Australia by the Financial Times in 2014.

As a central part of our international strategy, we are committed to fostering 
partnerships with other leading institutions and promoting mobility of students and staff. 
Our partners include some of the world’s leading universities, and with them, we take 
part in research collaborations and academic exchanges. These include more than 60 
research collaborations with partners in Asia and India.

In addition, we have more than 280 student exchange partners in Asia, Canada, Israel, 
Scandinavia, the United Kingdom, the United States, and Western Europe. In 2014, we 
entered a partnership with one of Europe’s leading humanities institutions, Sciences Po, 
which allows students to split four years of study between one of the three Sciences Po 
campuses and Sydney.

The University of Sydney’s research strategy is to nurture disciplinary excellence  
while enabling delivery of solutions to real-world 21st century problems. Our research 
community includes more than 1300 research staff and almost 5,000 research 
students. The University is home to 75 research centres and three National Health  
and Medical Research Council Centres of Excellence, and a member of ten 
Cooperative Research Centres.

Conference Hosts
ThE UnivErSiTy of SydnEy



Sunday 27 SepTember 

12.15 
▼ 

13.15

Tour of The Sydney opera houSe

Go behind the scenes of the Sydney Opera House  
on a private, special access tour. 

14.30 
▼ 

16.15

Sydney harbour cruiSe

Drift lazily past iconic landmarks including  
Sydney Harbour Bridge and the Royal Botanic  
Gardens, all the while enjoying some typically  
Australian refreshments.

19.00 
▼ 

22.00

dinner on bondi beach

Watch the waves break on one of the most famous  
beaches in the world as you ready yourself for a  
feast from the sea at one of Sydney’s best loved 
beachside restaurants. 

monday 28 SepTember 

15.00 
▼ 

16.30

TourS of The univerSiTy of Sydney

Sample the many facets of Australia's oldest university. 
Discover its stunning architecture and beauty, from  
the historic Quadrangle to more modern architecture,  
or visit the ICT Innovation TechLab, which houses 
physical and virtual technologies we once only  
dreamed of in the realm of science fiction. 

W100 Members have the option to participate in a number  

of additional networking activities. Activities are offered at no  

extra cost; all have been specially designed to give you a  

chance to make new connections while experiencing Sydney.
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W100 Member Activities

These acTiviTies are for W100 NeTWork members oNly. ThoSE WiShing To ParTiCiPaTE MUST havE rEgiSTErEd in advanCE



pracTical informaTion on all neTWorkinG  

acTiviTieS can be found on paGeS 27-28

If you would like to attend, please contact

Jennifer Vance, Communications and Events Manager

info@theworld100.com

by Friday 18 September
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The Gala diNNer is opeN To all coNfereNce deleGaTes. ThoSE WiShing To aTTEnd MUST havE rEgiSTErEd in advanCE

Networking  
Activities
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        Invitation
The University of Sydney invites all  

delegates to a gala dinner at

The Dining Room at
the Park Hyatt

on Sydney Harbour

Monday 28 September  
at 7.00pm

The evening will begin with  

pre-dinner drinks on a private terrace  

against a spectacular backdrop  

of the Sydney Opera House 



aG
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morninG Theme: creaTinG a SenSe of place

8.30
▼

9.15
reGiSTraTion and coffee  |  MacLaurin Hall

9.15
▼

9.30

Welcome & overvieW  |  MacLaurin Hall  
Mark SUdbUry, Chair, The W100 Network
loUiSE SiMPSon, Director, The W100 Network

9.30
▼

9.55

Welcome To Sydney  |  MacLaurin Hall   
michael Spence, Vice-Chancellor and Principal, The University of Sydney

acknoWledGemenT of counTry  |  MacLaurin Hall  
Shane houSTon, Deputy Vice-Chancellor of Indigenous Strategy and Services, The University of Sydney

10.00
▼

10.25

plenary 1  |  MacLaurin Hall

overcominG The Tyranny of diSTance: SellinG The Sydney brand overSeaS

Marian ThEobald, Director of Marketing and Communications, The University of Sydney
MiChEllE Carlin, Director of Global Student Recruitment, The University of Sydney

10.30
▼

10.55

plenary 2  |  MacLaurin Hall

made in mancheSTer: fuellinG The norThern poWerhouSe

nanCy roThWEll, President and Vice-Chancellor, The University of Manchester

10.55
▼

11.15
panel diScuSSion  |  MacLaurin Hall  

11.15
▼

11.45
coffee break  |  MacLaurin Hall  

11.45
▼

12.45

WorkShopS

WorkShop 1
New Law School Seminar 115

WorkShop 2 
New Law School Seminar 117

WorkShop 3 
New Law School Learning Studio 030

GoinG for Gold: 
opporTuniTieS for 
univerSiTieS in major 
SporTinG evenTS

ailiE fErrari 
Director of Marketing 
Communications,  
University of Glasgow

Cor janSEn
Director of Marketing  
and Communications, 
President of the Business  
Peloton, University of Utrecht

Mark SUdbUry
Director of Communications  
and Marketing, UCL

demonSTraTinG The 
economic value of The 
univerSiTy To The ciTy

kazUo ogaTa
Senior Vice President,  
Kyushu University

lUUT kroES 
Director of Education  
and Students,  
University of Groningen

creaTinG The STory  
To build The campuS: 
makinG The caSe for  
The money and buildinG 
The archiTecTural brand

andrEa farqUhar
Assistant Vice-President of  
Public and Government Relations,  
McMaster University

jUliE PETErSon
President and Founder, JPC Inc. 

MoNDaY 28 SePteMBeR 
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afTernoon Theme: virTual place and brand

12.50
▼

13.50

lunch  |  MacLaurin Hall

lUnCh Today iS CoUrTESy of qS,  
a proud sponsor of the W100 annual conference

13.50
▼

14.50

WorkShopS 

WorkShop 1 
New Law School Seminar 115

WorkShop 2 
New Law School Seminar 117

WorkShop 3 
New Law School Learning Studio 030

STudy in Germany:  
The beauTy and The  
beef of a poWerful 
counTry brand

MiChaEl harMS
Director of Communications,  
German Academic Exchange 
Service (DAAD)

purSue impoSSible: 
capiTaliSinG on Same  
Time zone markeTS  
To reach larGe  
audienceS

karEn CarriEro
Chief Marketing Officer,  
The University of Western  
Australia

chanGinG placeS: 
The benefiTS and caveaTS  
of Global parTnerShipS

alESSia lEfÉbUrE
Director of the Alliance, 
Columbia University 

andrEW CoaTS
Academic Vice-President,  
Monash-Warwick Alliance

14.50 end of day 1

aG
eN
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W100 member and neTWorkinG acTiviTieS

15.00
▼

16.30

TourS of The univerSiTy of Sydney campuS 
ParTiCiPanTS ShoUld MEET aT ThE EnTranCE of ThE nEW laW SChool bUilding

nb You must have registered in advance to attend the campus tours

19.00
▼

22.00

conference dinner 
hoSTEd by ThE UnivErSiTy of SydnEy

nb You must have registered in advance to attend 

Please refer to pages 27-28 for more information
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morninG Theme: The economicS of place

8.45
▼

9.15
coffee  |  MacLaurin Hall

9.15
▼

9.30

Welcome and overvieW  |  MacLaurin Hall   
Mark SUdbUry, Chair, The W100 Network
loUiSE SiMPSon, Director, The W100 Network

9.35
▼

10.00

plenary 1  |  MacLaurin Hall

nTu SinGapore: The World’S Top younG univerSiTy  
from The coSmopoliTan ciTy of SinGapore

Er MEng hWa, Vice President of International Affairs, Nanyang Technological University

10.05
▼

10.30

plenary 2  |  MacLaurin Hall 
locuS pocuS: The maGic of place in univerSiTy rankinGS

bEn SoWTEr, Head of Division, QS Intelligence Unit

10.30
▼

11.00
panel diScuSSion  |  MacLaurin Hall  

11.00
▼

11.30
coffee break  |  MacLaurin Hall  

11.30
▼

12.30

WorkShopS

WorkShop 1 
Carslaw Lecture Room 359

WorkShop 2
Carslaw Lecture Room 451 

WorkShop 3 
Carslaw Tutorial Room 360 

The dream Team: 
reSourcinG and 
STrucTurinG repuTaTion 
and recruiTmenT in The 
real and perfecT World

loUiSE SiMPSon
Director, The World 100  
Reputation Network

adaM CrESSWEll
Senior Market Researcher,  
The Knowledge Partnership

an inTeGraTed  
approach To  
univerSiTy markeTinG

andrEW hoCklEy

Director of External Relations,  
The University of Melbourne

rankinGS: repuTaTional 
riSk and inSiGhTS from 
inSide The enGine room

MigUEl liM
EU-Marie Curie Doctoral Fellow, 
The Danish School of Education, 
Aarhus University

houSe of cardS:  
GeTTinG The poliTicianS 
on your Side

TiM PaynE
Director of Higher Education  
Policy and Projects,  
The University of Sydney

tUeSDaY 29 SePteMBeR 
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afTernoon Theme: impreSSionS of place

12.30
▼

14.00

lunch  |  The Great Hall

lUnCh Today iS CoUrTESy of adobE SySTEMS,  
a proud sponsor of the W100 annual conference

lunch SeSSion
uSinG a diGiTal experience plaTform To drive univerSiTy  
World rankinGS and perSonaliSed STudenT experienceS

Tony kaTSabariS, Head of Government and Education, Asia Pacific Region, Adobe Systems

14.00
▼

15.00

WorkShopS

WorkShop 1 
Carslaw Lecture Room 451 

WorkShop 2 
Carslaw Tutorial Room 359 

WorkShop 3 
Carslaw Tutorial Room 360 

dream larGer?  
uSinG reSearch and 
inSiGhTS To evaluaTe  
your brand poSiTion

lara Mckay
Executive Director of Marketing  
and Communications, University  
of Melbourne

Trouble in paradiSe: 
manaGinG repuTaTion 
from near and far

kaThErinE Ma
Director of Communications,  
The University of Hong Kong

EiliS o’briEn
Director of Communications, 
University College Dublin (UCD)

The riSe of aSian 
univerSiTieS and  
The implicaTionS  
for The WeST

alESSia lEfÉbUrE
Director of the Alliance,  
Columbia University

aWang bUlgiba  
aWang MahMUd
Deputy Vice-Chancellor  
of Academic and International  
at the University of Malaya (UM) 

15.00
▼

15.15
break  |  MacLaurin Hall  

15.15
▼

15.45

plenary 3  |  MacLaurin Hall 
TrippinG The liGhT fanTaSTic:  
The vivid feSTival 2015 - a paTh To The fuTure

ignaTiUS jonES, Creative Director, Vivid Sydney
Sara WaTTS, Vice-Principal of Operations, The University of Sydney

15.45
▼

16.00
panel diScuSSion  |  MacLaurin Hall  

16.00
▼

16.15

conference Summary and cloSe
Mark SUdbUry, Chair, The W100 Network
loUiSE SiMPSon, Director, The W100 Network

16.15
▼

17.30
drinkS recepTion
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michael Spence  |  Vice-Chancellor and Principal of The University of Sydney

Michael Spence is the 25th Vice-Chancellor and Principal of The University of Sydney. He leads the 

University and determines its overall direction in consultation with the Senate, the Senior Executive  

Group (SEG), and Academic Board.

Michael is internationally recognised as a leader in the field of intellectual property theory and has also 

published works on the law of obligations, with a critical focus on suggested ethical and economic 

justifications of existing regimes.

Previously, Michael was a fellow of St Catherine’s College at the University of Oxford. During his  

20 years at St Catherine’s, he also headed the law faculty and the Social Sciences division, one of  

the four that make up the University of Oxford.

Shane houSTon  |  Deputy Vice-Chancellor of Indigenous Strategy and Services, The University of Sydney

Shane Houston leads the institution-wide strategy to advance Indigenous participation, engagement, 

education, and research, including the Wingara Mura - Bunga Barrabugu strategy.

Shane was previously Executive Director of Systems Performance and Aboriginal Policy with the  

Northern Territory Department of Health and Families. He has been actively engaged in Aboriginal 

advancement issues for more than 30 years at a community level, working in government and in a number 

of international settings, including various United Nations-related activities. He has a long-standing interest 

in the development of culturally secure health services and systems, and in health economics – especially  

in finding greater equity in how health systems allocate and use resources. He had previously been  

a board member of the Lowitja institute and the Cooperative Research Centre for Aboriginal Health. 

Welcome To The univerSiTy of Sydney

acknoWledGemenT of counTry



marian Theobald  |  Director of Marketing and Communications, The University of Sydney

With a background in print and television journalism, Marian Theobald has 24 years’ experience in 

higher education, 20 of which have been spent at The University of Sydney in media relations, PR, 

communications, and community engagement. In her role as the Director of Marketing and Communications, 

she has led a number of major projects, including the first branding project in the University’s history; 

this resulted in a shift not only in the consistency of the University’s messaging and imaging, but in the 

institutional understanding of the importance of protecting and developing its brand. In the last five years, 

she has overseen the transition of the University’s marketing and communications functions into a single 

shared service, and is currently leading a project to redevelop the University’s website. 

SP
ea

Ke
R 

PR
oF

il
eS

12

nancy roThWell  |  FRS, President and Vice-Chancellor, The University of Manchester

Professor Dame Nancy Rothwell became President and Vice-Chancellor in July 2010, and is the first 

woman to lead The University of Manchester. She was the founding President of the Society of Biology 

and has also served as a non-executive director of AstraZeneca. She is currently a co-Chair of the Prime 

Minister’s Council for Science and Technology, a Royal Society Council Member, a Deputy Lieutenant for 

Greater Manchester, and a member of the Greater Manchester Local Enterprise Partnership (LEP) Board. 

She was elected Fellow of the Royal Society in June 2004 and made Dame Commander of the Order of 

the British Empire in June 2005 in recognition of her services to science.

Nancy Rothwell takes a strong and active interest in public communication of science, regularly gives talks 

to schools and the public, and contributes to television, radio, and press, in particular on sensitive issues 

in science.

made in mancheSTer: fuellinG The norThern poWerhouSe

Professor Rothwell will discuss the unique city that is entwined with the great Manchester brand, and how each has supported  
the other.

michelle carlin  |  Director of Global Student Recruitment, The University of Sydney

Michelle Carlin leads the division that is responsible for recruiting students from over 140 countries to  

The University of Sydney. Prior to her position with the University, Michelle led global marketing and 

sales teams spanning a number of industries and sectors including banking and finance. In one of her 

earlier roles as a Marketing Director at King’s College London, she implemented a global marketing and 

recruitment strategy that saw the King’s team not only exceed targets, but receive a number of CASE and 

HEIST awards, including the prestigious HEIST Award for Marketing Department of the Year. 

overcominG The Tyranny of diSTance: SellinG The Sydney brand overSeaS

How do we achieve brand impact in a highly competitive global market? How can we diversify our international student body?  
How can we accomplish this and more on a limited budget? Michelle and Marian will offer insights into how one of Australia’s  
best universities addresses these challenges.

PlEnary

PlEnary
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cor janSen  |  Director of Communications and Marketing, Utrecht University

Cor Jansen has served as a Director of Communication and Marketing at Utrecht University since 2011. 

He is also President of the Business Peloton Utrecht, The BPU, which is responsible for a sustainable 

economic activation of Tour de France, the biggest annual sports event in the world.

Prior to Utrecht University, Cor worked in the field of Communication and Marketing for several institutes  

of higher education, including University of Groningen, Vrije Universiteit Amsterdam, HU Utrecht University 

of Applied Sciences, and Utrecht Community College.

ailie ferrari  |  Director of Marketing Communications, University of Glasgow

Ailie Ferrari provides strategic leadership of corporate marketing communications. Her recent focus has 

been development of a new brand framework, which provides coherent and consistent brand messaging 

across the University of Glasgow. For this work, Ailie was nominated for the 2014 International  

Brand Master award.

Prior to joining the University of Glasgow in 2012, Ailie gained a wealth of marketing experience in  

financial services, IT, and B2B environments. She was the marketing lead at Glasgow Caledonian 

University, winning awards for Best Student Recruitment Website from HEIST, and Best Marketing  

Team from the CIM. 

mark Sudbury  |  Director of Communications and Marketing, UCL

Mark Sudbury is responsible for developing the profile and reputation of one of the world’s leading 

universities. He runs an integrated team covering media relations, web / social media, corporate events, 

student recruitment marketing, and international recruitment. Mark joined UCL in 2007 from the UK 

Government, where he led communications for major legislation that introduced a ban on smoking in 

public places. He was previously Head of Public Affairs at the Football Association, the governing body for 

football in England, and started his career at the University of Sussex.

WorkshoP

GoinG for Gold: opporTuniTieS for univerSiTieS in major SporTinG evenTS 

How have world class universities leveraged their brand in major sporting events? A session with Ailie Ferrari,  
University of Glasgow (Commonwealth Games 2014), Cor Jansen, University of Utrecht (Tour de France 2015), 
and Mark Sudbury, UCL (Olympics 2012).
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kazuo oGaTa  |  Senior Vice President, Kyushu University   

Kazuo Ogata is an entomologist and has been involved in various international development projects  

of higher agricultural education in Bangladesh, Malaysia, Thailand, and Vietnam. From 2009 to 2014,  

he held the position of Executive Adviser to the President of the University, conducting the Global 30  

initiative. Presently, he is in charge of the Top-Global University Project in Kyushu University, a project 

covering comprehensive reforms in the field of research, education, and governance, as well as  

strategic reputation management.

WorkshoP

demonSTraTinG The economic value of The univerSiTy To The ciTy

1. deSiGninG The univerSiTy of The fuTure WiTh The WiSdom of The paST

Shifting the location of a comprehensive university not only affects its social infrastructure, but also has an economic  
and social impact on the city to which it belongs. 

Kazuo will discuss his experiences of working with the city to create a university of the future that will foster  
cohesive and economically rewarding relationships between campus and community, and students and citizens.

2. WhaT did The univerSiTy ever do for uS? 

Luut will discuss the relationship between the University of Groningen and the city. He will share how the city, region,  
and University worked together to develop a campaign and brand for mutual benefit.

luuT kroeS  |  Director of Education and Students, University of Groningen

Luut Kroes manages strategic policy, quality assurance, and internationalisation. A key function of his 

department is communication with Dutch and international students. In 2008, Luut was behind the 

introduction of Trinicom (now KANA) to improve and professionalise communication with students. Luut is 

also chair of the National Forum for University Departments of Student Affairs, a member of the COIMBRA 

Employability Taskforce, and a member of the board of the University Hotel.

Sydney Opera House



andrea farquhar  |  Assistant Vice-President of Public and Government Relations, McMaster University

A university isn’t defined by its architecture, but its architecture can have an important note in the interplay 
between an university’s history and its future, its students and its alumni, and its identity. McMaster’s newly 
opened downtown health campus brought together donors, government, and community in a unique partnership 
that is changing the city’s core and the way the University does business.

Andrea leads a team at McMaster University in Hamilton, Canada, that is responsible for strategic 

reputational management, marketing and media relations, digital media communications, fundraising 

communications and the alumni magazine, government and community relations, and internal 

communications. Her early career was in media, where she was a reporter and newsreader. 

julie peTerSon  |  President and Founder, JCP

The relationship between fundraising and marketing is critically important, but often neglected. How can 
the communications and marketing function better support your development team? Julie will discuss this 
relationship in the context of fundraising for buildings. She will share recent case studies from The University  
of Chicago, including its renowned Mansueto Library, the Logan Centre for the Arts, and the Seminary  
Co-op Bookstore. 

Prior to launching her consulting practice specialising in strategic communications and leadership 

development, Julie spent more than 30 years in higher education leadership roles as well as teaching  

and presenting on leadership, communications strategy, and issues management. 

As the Vice President for Communications at The University of Chicago from 2007-2015, Julie was  

responsible for transforming the external visibility and reputation of the university among a broad  

range of audiences in the United States and around the world.

WorkshoP

creaTinG The STory To build The campuS: makinG The caSe for The money  
and buildinG The archiTecTural brand
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karen carriero  |  Chief Marketing Officer, The University of Western Australia

Karen Carriero, known as Kcee, manages the team responsible for the full range of communications 

functions within the Marketing and Communications Department. This includes media, public relations, 

corporate publications, publishing, brand strategy, marketing campaigns, UWA print, mail services, and  

the web marketing office.

Kcee has executive level and senior management experience working within the corporate, not-for-profit, 

and higher education sectors, and possesses a breadth of knowledge and experience in sales, marketing, 

media relations and public relations, board relationships, issues management, government relations, policy 

development, and community engagement. Prior to joining University of Western Australia in June 2014, 

Karen was the Chief Marketing Officer at Curtin University.  

WorkshoP

purSue impoSSible: capiTaliSinG on Same Time zone markeTS To reach larGe audienceS 

Karen recently coordinated the launch of a new brand for The University of Western Australia (UWA) to reflect its position as a 
contemporary place of teaching, learning, and research, as well as a global hub of excellence. The marketing principle that advocates 
'the right offer, the right time and the right place' certainly holds true for UWA. Karen’s workshop will outline how this strategy is 
playing an important role in enabling UWA to make the best use of its time zone, location, and campus assets when taking the new 
brand proposition overseas.

WorkshoP

STudy in Germany: The beauTy and The beef of a poWerful counTry brand

The German Academic Exchange Service, or DAAD, has been the driving force behind the creation of a powerful brand for higher 
education “made in Germany”. Together with its members, German universities, DAAD has been successful in using the positive 
connotation of German high-technology to market its higher education on a global scale. Michael will share his insights on how this 
success has been achieved. 

michael harmS  |  Director of Communications, German Academic Exchange Service (DAAD)

Michael Harms became DAAD’s Director of Communications in January 2015. Before assuming this role, 

he was Director of the DAAD Cairo Branch and was also entrusted with the directorship of the German 

Science Centre (DWZ) in Cairo, a joint initiative of nine German universities, research organisations, 

funding agencies, and educational institutions supported by the Foreign Office in Berlin. Prior to joining 

DAAD, Michael headed the Department for International Affairs for the German Rectors’ Conference (HRK) 

in Bonn. 
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The University of Sydney, The Vivid Light Festival
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WorkshoP

chanGinG placeS: The benefiTS and caveaTS of Global parTnerShipS

Universities are increasingly looking at global partners to extend curriculum, amplify reputation, and offer students the chance  
to study abroad. Alessia will be discussing the multilevel partnership within the Alliance of universities that Columbia University  
works with, whilst Andrew Coats will use the experience of the Warwick-Monash partnership to explore the benefits and caveats  
of entering into a joint Master’s.

aleSSia lefÉbure  |  Director of the Alliance Programme, Columbia University

Alessia Lefébure is the co-editor of “Asia: The Next Higher Education Superpower?” published by IIE and 

the AIFS Foundation, New York, March 2015. Before taking the leadership of the Alliance Program, a joint 

venture for innovation in global scientific and educational collaboration, Alessia served as the Director of 

the Centre for Asia and the Pacific at Sciences Po from 2006 to 2011. Between 2001 and 2006, she was 

based at Tsinghua University in Beijing, where she launched and led Sciences Po’s first foreign office. 

An internationally recognised expert, Alessia serves as a member of several juries and international 

committees in the field of higher education and research. Alessia volunteers for a number of causes, 

including empowerment through education, living together, and sustainable development, through groups 

including Line Global and Africa e Mediterraneo.

andreW coaTS  |  Inaugural Joint Academic Vice-President of Monash University and The University of Warwick  
    Director of the Monash-Warwick Alliance

As Director of the Monash Warwick Alliance, Andrew Coats is responsible for leading the development  

of research, teaching, and student activities for the Monash-Warwick Alliance. Andrew spends time in 

both Monash University and The University of Warwick, including each of their international bases.

He has, along with the Pro-Vice-Chancellors, the Deputy Vice-Chancellor and Provost, and the Registrar 

and Chief Operating Officer, responsibility for supporting the Vice-Chancellor and President in developing 

the University’s international profile with a particular focus on Australasia.

Australian National University
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er menG hWa  |  Vice President of International Affairs and Professor of Electrical and Electronic Engineering,        
                               Nanyang Technological University

Er Meng Hwa has been with Nanyang Technological University for 30 years and has held several key 

management and leadership positions. He is the first Singaporean and the first academic in Asia to 

be conferred an Honorary Fellowship by the London-based Institution of Electrical Engineers (IEE) in 

recognition of his outstanding contributions to engineering research, education, and public service.  

He is an invited member of the Executive Committee for Global E3 of the Institute of International Education 

(IIE) based in New York, USA.

nTu SinGapore, The World’S Top younG univerSiTy from The coSmopoliTan  
ciTy of SinGapore

Nanyang Technological University (NTU Singapore) is ranked #1 among the world’s best young universities. This plenary shares the 
story of the world’s fastest-rising young university and how Singapore, a cosmopolitan city, defines and supports the NTU brand  
and its progress in international rankings.

PlEnary

ben SoWTer  |  Head of Division, QS Intelligence Unit

Ben joined QS in 2002 and now leads the QS Intelligence Unit, the business intelligence arm of QS.  

Ben helped establish the QS Intelligence Unit in 2008, following the early success of the QS World 

University Rankings®. The division is now responsible for the operational management of all major QS 

research projects, including the QS World University Rankings® and a variety of spin-offs by region  

and subject. 

Ben has spoken on his research in over 20 countries. He has personally visited over 35 of the world’s  

top 100 universities amongst countless others and is a regular and sought after speaker on the 

conference circuit.

locuS pocuS: The maGic of place in univerSiTy rankinGS

Ben will examine the influence of place, both on the various global university rankings and on the broader decisions that  
university rankings have principally emerged to inform. The location of an institution frequently rivals the ranking of an institution  
in research looking at student motivations for choosing a university, but how closely related are these factors in reality?

PlEnary
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louiSe SimpSon  |  Director, The World 100 Reputation Network

Louise is an expert in education reputation management with a focus on research-intensive universities.  

In 2007, she created The World 100 Reputation Network. She consults widely on reputation for 

universities in the UK and further afield in Europe. She has recently completed an MPhil at Manchester 

Business School on measuring reputation and the impact of rankings on reputation in higher education.

Before consultancy beckoned, Louise was Director of Communications for the University of Cambridge, 

advising on public relations and public affairs across the university and colleges. 

WorkshoP

The dream Team: reSourcinG and STrucTurinG repuTaTion and recruiTmenT  
in The real and perfecT World

The World 100 research for this year looks at the way global universities structure and organise their communications, marketing,  
and international offices. What works best? Is there a right model? And what is the right spend for a global university when it comes 
to reputation management? 

adam creSSWell  |  Senior Market Researcher, The Knowledge Partnership 

Adam joined The Knowledge Partnership in 2009 after graduating from Aston University with a degree  

in Marketing. He has been highly involved with the World 100 Reputation Network, organising the first 

annual conference at The University of Hong Kong in 2010. He has also worked on a number of  

research projects for the Network, including WASP, a website analysis tool, and Aurora, a media 

impact monitoring service. As a researcher at The Knowledge Partnership, he has worked closely  

with a number of UK universities on issues of portfolio development and course optimisation.

andreW hockley  |  Director of External Relations, The University of Melbourne

Andrew Hockley is the Director of External Relations at The University of Melbourne, a role combining 

marketing, market research, media liaison, CRM, social media, digital and online communication, events, 

publishing, student recruitment, and international relations. Prior to joining the University, he was Executive 

Co-ordinator of Strategic Policy in the Department of the Prime Minister and Cabinet in Canberra.

an inTeGraTed approach To univerSiTy markeTinG

The University of Melbourne has adopted a shared services model for all professional services, including marketing and 
communications. The new approach has resulted in the creation of the External Relations portfolio, designed to serve the needs of 
academic divisions and take a genuinely integrated approach to the marketing of the University. Almost one year in, how is it going?
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miGuel lim  |  EU-Marie Curie Doctoral Fellow, The Danish School of Education, Aarhus University

Miguel’s research interests include global university rankings, performance management technologies,  

and audit culture in higher education. He was previously Executive Director of the Global Public Policy 

Network Secretariat, a partnership between Columbia University, the National University of Singapore,  

the London School of Economics, and Sciences Po in Paris. He has worked for the Asia Pacific Centre  

at Sciences Po in Paris and taught at the London School of Economics. 

WorkshoP

rankinGS: repuTaTional riSk and inSiGhTS from inSide The enGine room

Rankings create a ‘distance’ between universities by bringing institutions, cities, regions, and states into competitive relationships 
with one another. This workshop will explore how rankings contribute to the development of a relatively new kind of reputational risk 
that universities need to manage.

Tim payne  |  Director of Higher Education Policy and Projects, The University of Sydney

Tim Payne is Director of Higher Education Policy and Projects in the Office of the Vice-Chancellor and 

Principal. He is an expert on Australia's higher education policy, and an experienced project lead for the 

establishment of strategic multi-disciplinary and cross-industry initiatives.

WorkshoP

houSe of cardS: GeTTinG The poliTicianS on your Side  

Tim Payne will lead a workshop on successful policy advocacy, drawing on lessons from Australia, including the current  
debate over fee deregulation.

lUnCh sEssIon

uSinG a diGiTal experience plaTform To drive univerSiTy World rankinGS  
and perSonaliSed STudenT experienceS

Learn how Adobe is helping world-class universities to deliver personalised student engagement across the student lifecycle.   
Tony will share how this industry-leading digital capability can also be used to increase engagement and brand awareness  
within your target global research communities, and underpin the objective of improved world rankings.

Tony kaTSabariS  |  Head of Government and Education, Asia Pacific Region, Adobe Systems 

Tony runs Adobe’s Government and Education business across the Asia Pacific Region. This business  

is focused on helping governments and educational institutions to deliver citizen and student experiences 

efficiently via the use of Adobe's Marketing Cloud solutions.

Tony has been in the Australian software and online industry for over 20 years and has developed a 

very strong portfolio of people, business, sales, and channel management experiences. His leadership 

and business management skills have been honed through running the Enterprise Sales and Channel 

Operations for some of the world's largest online and software companies.
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kaTherine ma  |  Director of Communications, The University of Hong Kong

Katherine is in charge of The University of Hong Kong’s communication strategies and stakeholder 

relationship management, and holds the custodianship of the University’s reputation and brand.  

Katherine acts as a counsel to the management in strategic communications. 

Her team of 26 is responsible for the University’s international and local media relations, public affairs, 

ceremonies and events, the university website, social media, online and print publications, editorial 

services, and productions.

In recent years, Katherine has helped the University develop a system of risk assessment and communication 

practice for University events which typically involve political controversy and University personnel. 

WorkshoP

Trouble in paradiSe: manaGinG repuTaTion from near and far

Katherine and Eilis will look at two recent and ongoing crises of place - the student activism in Hong Kong, and the balcony collapse 
in Berkley, California, involving UCD students.

eiliS o’brien  |  Director of Communication and Marketing, University College Dublin (UCD)

Eilis has held a number of senior communication and marketing roles in a variety of sectors including 

finance, natural gas, food safety, and health. Her experience covers the public and private sectors. 

In addition to her marketing experience in brand identity and corporate reputation, she has extensive 

strategic and operational experience in running media and corporate public relations operations with  

a high degree of crisis management. 

Before joining UCD, Eilis held a similar role at Dublin City University. Prior to that, she was the Director of 

Communication, Education, and Training during the start-up phase of the Food Safety Authority of Ireland. 

lara mckay  |  Executive Director of Marketing and Communications, The University of Melbourne 

Lara oversees a team responsible for the development of university-wide strategies and policies  

to successfully market and communicate The University of Melbourne’s brand and reputation. In this  

role, Lara works in partnership with internal and external stakeholders to ensure a collaborative and  

multi-disciplined approach in the areas of marketing, brand management, digital engagement,  

market research, communications, media, and issues management.

Prior to joining The University of Melbourne, Lara held senior executive roles in the Queensland 

Government, leading the marketing, communications, and events functions in Queensland Health  

and in the Department of Premier and Cabinet. Lara also worked extensively in leading marketing 

communications roles in the Victorian Government and Austin Health.

WorkshoP

dream larGer? uSinG reSearch and inSiGhTS To evaluaTe your brand poSiTion

Revisiting your well-established - and seemingly popular - brand position can be daunting. How do you know when your direction 
may have run its course? How do you manage a plethora of stakeholders with vastly different opinions about the effectiveness and 
existing equity in this brand position? In this session, you will find out how an insights and research approach was undertaken by  
the University of Melbourne to best inform its approach to market in 2015.



iGnaTiuS joneS  |  Creative Director, Vivid Sydney

Ignatius is a Major Event Director and Creative Strategist. He devised, directed, and co-directed the 

Sydney 2000 Olympic Ceremonies, the Doha 2006 Asian Games Ceremonies, and the Vancouver  

2010 Winter Olympic Games Ceremonies, all of which are among the largest televised events in history.

Ignatius has been the creative lead on the Vivid Sydney Festival since 2011, and Creative Director  

since 2014. Vivid Sydney 2015 achieved record-breaking attendance figures of 1.7 million people.

Sara WaTTS  |  Vice-Principal of Operations, The University of Sydney

In August 2014, Sara Watts moved from IBM to become the inaugural Vice-Principal of Operations for  

The University of Sydney. Sara held a number of senior roles at IBM, including spending her last six years 

with the company as the Chief Financial Officer for the Australia/New Zealand subsidiary. In her current 

role, Sara has responsibility for five key operational units: Campus Infrastructure and Services (CIS), 

Finance, HR, ICT, and the University’s PMO.

Her experience in delivering business process improvements is helping the University attain its strategic 

goal of providing collaborative, cross-disciplinary initiatives in all fields of research and education. 

Outside of the University, Sara sits on the board of Vision Australia and chairs the Audit Committee  

of the Victorian Auditor General’s Office.

TrippinG The liGhT fanTaSTic: The vivid feSTival 2015 - a paTh To The fuTure

Discover how The University of Sydney ignited the imaginations of people during a week-long programme held as part  
of Vivid Sydney, the world’s largest festival of light, music and ideas. 

PlEnary

WorkshoP

The riSe of aSian univerSiTieS and The implicaTionS for The WeST

Asian universities have entered the super league, fuelled by generous government funding and an advanced economy. No longer are 
they the Third World of higher education. What does this mean for the West? How should they respond, and are there lessons to be 
learned on both sides?

aleSSia lefÉbure  |  Director of the Alliance Programme, Columbia University

See page 19.

aWanG bulGiba aWanG mahmud  |  Deputy Vice-Chancellor of Academic and International,  
          University of Malaya (UM) 

Awang Bulgiba Awang Mahmud was formally the Deputy Vice-Chancellor of Research and Innovation  

and oversaw a period of extraordinary research growth at the University of Malaya.

He was recently elected as President of the APACPH-KL, a non-governmental organisation dedicated  

to public health. He is also Vice-President for the College of Public Health at the Academy of Medicine, 

and a council member for the Academy of Sciences Malaysia. 
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R E S E A R C H

C O N N E C T I O N

r e p u tat i o n

C o m m u n i C at i o n

The World 100 reputation network is grateful to 
the following sponsors whose support has been 
invaluable during the planning and promotion  
of this significant event

ProUd SPonSorS
of ThE World 100 rEPUTaTion nETWork  
annUal ConfErEnCE 2015
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Sunday 27 SepTember 

12.00 
▼ 

13.15

Tour of Sydney opera houSe

Please gather at noon, at the temporary tour meeting point, which is located on the main  
concourse level (street level), underneath the Monumental Stairs, and adjacent to the stage door. 

The tour will begin promptly at 12.15, and will last approximately one hour. 

The tour includes over 200 stairs, so comfortable walking shoes are recommended.

14.15 
▼ 

16.15

Sydney harbour cruiSe

Please meet at Circular quay, Wharf 6, at 14.15, and look out for the 'Captain Cook Cruises' sign. 

The cruise will depart at 14.30 and will last approximately one and a half hours.  

You may like to consider bringing a light jacket or jumper to wear on deck.

19.00 
▼ 

22.00

W100 member dinner on bondi beach

Please gather at north bondi fish, 120 ramsgate ave, north bondi, at 19.00.

North Bondi Fish is located 30 minutes from Sydney CBD, so we suggest that you arrange taxi transfers.  
Our recommended taxi companies are listed on the next page.

We recommend a smart casual look for a relaxed evening by the sea.

monday 28 SepTember 

19.00

conference dinner

The Park hyatt is located at 7 hickson road, The rocks nSW 2000. 

The W100 has arranged a shuttle service to the Park Hyatt for those attending the conference dinner. 
Alternatively, you can walk from the Hilton to the Hyatt in about 20mins. 

As this is a special event we invite you to dress up. We suggest cocktail attire for the ladies  
and jackets for gentlemen.

USEfUl inforMaTion
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airporT TranSferS

by Train

Sydney Airport is located just 13 minutes by train  
from the city. There are stations at the International  
and Domestic terminals; both operate an Airport Link  
service to the city centre.

The International terminal train station is located at the 
northern end of the terminal and is accessible from the 
Arrivals level.

The Domestic terminal train station is located directly 
between T2 and T3 and is accessible from within the 
terminals from the Arrivals level.

A direct link to the city centre will cost around £8.

For more information about Airport Link, including fares, 
maps, and travel planners, visit the Airport Link website:

http://www.sydneyairport.com.au/go/terminal-transfer.aspx

by Taxi

Each terminal has its own sheltered taxi rank with 
supervisors on hand. 

You can expect to pay $45-55 one way from Sydney 
Airport to Sydney city centre. 

Be aware that passengers pay for any bridge or road 
tolls on top of the fare. A $4.00 airport toll is also 
payable by all passengers taking a taxi from any  
of Sydney Airport’s taxi ranks. 

GeTTinG To The conference

The W100 will operate a free shuttle service  
between the Hilton and The University of Sydney  
on Monday 28 and Tuesday 29 September. 

Please note that places on the shuttle service will  
be allocated on a first come first served basis. 

TaxiS

The W100 recommends the following taxi companies: 

SilvEr SErviCE:     +61 (02) 13 31 00   

rSl CabS:     +61 (02) 9581 1111

lEgion CabS:     +61 (02) 13 14 51   

monday 28 SepTember 

8.00
Coach departs for The University of Sydney  
from the bus bay at the hilton

15.00
Coach departs for the Hilton  
from the Clock Tower, University road

TueSday 29 SepTember 

8.15
Coach departs for The University of Sydney  
from the bus bay at the hilton

17.30
Coach departs for the Hilton  
from the Clock Tower, University road

conference dinner

18.40
Coach departs for The Park Hyatt  
from the bus bay at the hilton

22.30
Coach departs for the Hilton  
from The Park hyatt
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